IBRANDVOICE - AUDIT REPORT

SAMPLE PAGES

How Al sees your brand — and
where it sends your buyers instead

Premium pet apparel brand - 9 Al tools - 88 Al answers - 6 sales channels

43%

of unbranded buyer questions named the brand.
Google Al Mode: never

74%

of answers were built from marketplace listings,
not the brand's own site

EXECUTIVE SUMMARY

1. Al can't find the brand where buyers ask
2. Marketplaces tell Al a different story

3. Six competitors own the answer

IBRANDVOICE - AI VISIBILITY AUDIT

19 / 21

times Al recommended the brand once it found
it. Being found is the problem

22

facts about the brand conflict across channels, 8
of them about sizing

SAMPLE PAGE



IBRANDVOICE - AUDIT REPORT SECTION 2 - VISIBILITY

Where each Al tool names you

Brand named / answers, per Al tool

ChatGPT Shopping e 4/5
ChatGPT Search | 4/8
Perplexity Search | 4/8
Gemini | 3/6
Grok | 2/4
Alexa S 2/5
Perplexity Shopping — Jefs
Claude ] 1.5
Google Al Mode | 0/5

Who Al recommends instead

101 competitor brands appeared. Six take 36% of all mentions

#  COMPETITOR MENTIONS WHY AI PICKS THEM
1 37
2 16
3 12
4 12
3 10
6 9
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IBRANDVOICE - AUDIT REPORT SECTION 5 - STRATEGY PLAN

Strategy plan: the first 30 days

Every step has a reason, a channel and a way to check it worked

PRIORITY CHANNEL WHAT WE DO WHY HOW WE CHECK
i Chewy
2 Amazon
= Shopify
site
4 Etsy
5 Directories

Facts Al gets wrong

22 of 72 brand facts conflict across channels. 8 are about sizing

AREA WHERE WHAT AI REPEATS WHAT IT SHOULD SAY

Sizing
Sizing
Product

Brand

Next in the full report: the 12-week roadmap across all six channels, the listing standard for every future
product, and the re-measurement plan: same questions, same Al tools, before and after.
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